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The aim of this paper is to incorporate new findings in the body of knowledge regarding entrepreneurship in ru-
ral areas of the Southeast Region in the Republic of Macedonia. In that view interviewing was conducted with 15
owners of SMEs in rural areas who were presented four sets of statements that are important for understanding of the
situation with entrepreneurship in rural areas of the Pelagonia Planning Region in the Republic of Macedonia, valued
at a five-degree scale from irrelevant to that of priority. One of the conclusions, by which the state of entrepreneur-
ship and SME:s in rural areas of the Pelagonia Planning Region in the Republic of Macedonia is assessed — based on
empirical research and compared with the results of an identical research on rural entrepreneurship on the territory of
the Republic of Macedonia — is that the rural entrepreneur from that region of the country has more positive attitudes
regarding entrepreneurship than the attitudes in rural areas of Macedonia. Most important development priorities of
the region in the coming period should be: 1) Improving the connection between the municipalities in the region, as
well as between the region and other countries, by planning and constructing a modern infrastructure. 2) Improving
the environment by reducing pollution, removing the consequences of pollution and increasing energy efficiency. 3)
Raised life quality and improved social cohesion in the region, through continuous investment in human resources. 4)
Local economic development in the Pelagonia Region.

Key words: Pelagonia planning region in the Republic of Macedonia; rural entrepreneurship; rural entrepreneurs;
SMEs; rural area

HOPETOHPUEMHHUIITBOTO KAKO AJIATKA 3A PYPAJIEH PA3BOJ
BO INIEJATOHUCKHUOT IIVIAHCKH PETHOH BO PEIIYBJIMKA MAKEJOHUJA

Ilenra Ha 0BOj TPyA € Aa ce BKIyYaT HOBHM HAOJH BO KOPIyCOT Ha 3HAEHE 3a NPETIPUEMHHUIITBOTO BO pypai-
HuTe 00sacTH Ha IlenaroHUCKHOT IUTaHCKU pernoH Bo PemyOnmka Makenonuja. Bo Toj moriesn copoBeneHO € MH-
TepBjyHparme co 15 CONCTBEHUIM Ha Mall M CPEIHH MPETHpHjaTHja BO PypalHUTE 00JIacTH HA KOU UM Oea mpe3eH-
TUPAHHU YETUPH I'PYNU HA UCKA3H IITO CE BAKHHU 3a pa30Mpame Ha CUTYyalHjaTa co NPETIPUEMHUIITBOTO BO PYpaIHU-
Te cpeArHHU BO IlearoHUCKHOT IJTaHCKU perdoH Bo PemyOnuka MakeoHHja, CO BPEIHOCT O IET-CTeNeHa CKaja O
HecooaBeTHH 10 oHaa Ha [Ipuopurer. Enen on 3akmydonure, o ITO — Bp3 OCHOBA HA EMITMPUCKH HCTPaXyBarba U BO
crniopenba co pe3yaTaTuTe OJf MACHTUYHO HCTPAXKyBambe Ha PYPATHOTO MPETIPHEMHHUIITBOTO HAa TEPUTOpHUjaTa HA
PenybOnuka MakenoH#ja — ce NpoLieHyBa cOCToj0aTa Ha MPETHPUEMHHIITBOTO HA MaJIUTE U CPEIHH MPETIPHUjaTHja BO
pypanaute obnact Ha [leTaroHUCKHOT IUTaHCKU perdoH Bo PemyOirka MakenoHuja € Jeka pypajHUTE HpeTIpue-
May Ofl TOj PErHOH Ha 3eMjaTa UMa MOBEKe MO3UTHBHM CTABOBH BO OJHOC HA MPETHPHEMHHUILITBOTO O COOABETHHUTE
CTaBOBH BO pypanHuTe obsactu Ha Makenonuja. HajBaxHUTE NMPUOPHUTETH 3a Pa3BOj HA PETMOHOT BO HAPEIHUOT
nepuoa tpeda aa 6unar: 1) [logoOpyBame Ha BpckaTa moMery ONMIITHHUTE BO PETHOHOT, KAKO M MOMEly PErHOHOT U
JIPYTHU 3eMjH, IIPEKy IUIaHUPamke U n3rpanba Ha MoxepHa uHdpacTpykrypa. 2) [lonobpyBame Ha )KHBOTHATA CpEIHHA
NpeKy HaMallyBambe Ha 3ara/lyBambeTo, OTCTPaHyBakbhe Ha MOCIESUIMTE O 3aTra/lyBameTo U 3roJIeMyBambe Ha CHepreT-
ckara edukacHocT. 3) [Togurame Ha KBAIMTETOT Ha )KMBOTOT U MOAOOPYBambe Ha COLMjalHATa KOXE3Hja BO PETHOHOT,
NpeKy KOHTHHYHMPAHO BJIOXKYBame BO 4YOBEUKHTE pecypcu. 4) JlokaneH eKOHOMCKH pa3Boj BO IlenaroHHCKHOT
pEryoH.

Knyunu 300poBu: [lenaroHMCKH IUIAHCKH PETMOH; PYpPaHO MPETIPUEMHHINTBO; pypaieH mpermnpuemad; MCII;
pypanHu noapadja
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INTRODUCTION

The Pelagonia Planning Region includes the
basins of Pelagonia and Prespa valley and covers
an area of 4.717 sqgkm or 19% of the total area of
the Republic of Macedonia, and is thereby the
largest planning region in the country. This region
has 9 municipalities and 343 settlements, 338 of
which are rural.

Population density in the region is 50 in-
habitants/sqgkm , and it is significantly below the
national average. Most of the population is con-
centrated in the two largest municipalities Bitola
and Prilep, while two thirds of the municipalities
are located in the areas of low population density.

The region borders Albania and Greece to the
south. Communication with the neighbouring
countries happens through border crossings: Stenje
near Resen with Albania and Medjitlija near Bitola
with Greece.

The Pelagonia Planning Region has favour-
able climate for development of agriculture, and
especially for growing industrial crops such as ce-
reals (wheat, barley and corn, sugar beat, sun-
flower), tobacco, vegetables (paprika, onion) and
fruit (apple).The relief of the region enables irriga-
tion of most of the agricultural land in the catch-
ment area of Prilep. The cold mineral springs near
the village of Medjitlija, Bitola are are significant
mineral resources that are being used.

Most significant water resources in the
Pelagonia Planing Region are the river Crna, the
energy producing capacities of which are not fully
utilized (the planned hydro-electric power stations
Chebren and Galishte will be the largest hydro-
electric power plants in the country), and Prespa
Lake, which offers potentials for development of
summer tourism in the region. Water bodies of
special significance for irrigation of arable land in
the region are the reservoirs Strezhevo and Prespa
Lake.

This region is rich with cultural and historical
heritage. Especially significant are the archaeo-
logical site Heraklea, the city architecture of Bi-
tola, the traditional architecture of Krushevo, as
well as the numerous churches, mosques and mon-
asteries, urban and rural monument sites etc. The
city of Bitola is known as the literacy centre of the
Albanians.

The natural heritage in the region is especially
abundant: the National Park Pelister, numerous
natural monuments, including Prespa Lake, the
citadel Markovi Kuli, several nature reserves, etc.
The diversity and abundance of cultural, historical

and natural riches create a high potential for the
development of various types of tourism (lake,
mountain, monastery, village tourism, etc.) and the
utilization of those potentials can contribute to the
development of the region.

The Pelagonia Planning Region has a per cap-
ita GDP of 3.577€, which is approx. 10% more
than national average for the Republic of Mace-
donia. Hence, the region is ranked second of the
eight planning regions in the country and contrib-
utes 12.5% to the total Macedonian GDP. The
most significant economics sectors in the region
are energy and food industry, as well as textile,
tobacco and construction.

MATERIALS AND METHODS

The aim of this research is based upon rele-
vant literature, documents and particularly an
analysis of relevant sample of interviews (owners
of 15 SME?s) to observe the conditions of the rural
entrepreneurship in rural parts of the Pelagonia
Planning Region. The comparison of the obtained
results with those relevant to the rural parts on the
whole territory of the Republic of Macedonia (in-
terviewed suitable sample of owners of 101 SMEs)
puts mole light on the entrepreneurship in the re-
searched region.

Several commonly used methods of economic
analysis were applied in the composition of this
paper, primarily the method of generalization and
specialization, the method of induction and deduc-
tion, statistical method and the comparative
method.

RESULTS AND DISCUSSION

Survey respondents were offered four sets of
statements that are of relevance to the efforts to
perceive the situation of rural entrepreneurship in
the Pelagonia Planning Region in the Republic of
Macedonia, valued at a five-degree scale from 1 —
unimportant to 5 — priority (Table 1, 2, 3 and 4).

The results are compared to those obtained
from rural areas on the territory of the whole Re-
public of Macedonia.

Compared with the obtained results from
SMEs in rural areas on the whole territory of the
Republic of Macedonia, the level of remarks from
SMEs in the rural areas of Pelagonia region related
to the obstacles that limit the growth of enterprises
are slightly less expressed.
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Table 1
Degree of agreement with the statements in terms of constraints on the development
of enterprises using the arithmetic means
Mean value (rural areas)
Republic of Macedonia  Pelagonia planning region
High rate of VAT 3.60 3.33
Problems with collection of claims 3.65 3.54
High rates of tax and employee contributions 4.18 3.90
Administrative difficulties and complex of procedures 3.99 3.71
Instability and ambiguity of the legislation 4.02 3.80
High interest rates on loans 4.28 4.01
Cost of energy 3.92 3.85
Cost of material, raw materials 3.80 3.66
Availability of funding sources 3.99 3.33
Loss of market in the former Yugoslavia 3.03 2.80
Unfair competition 3.70 3.61
Domestic competition 3.86 3.60
Obsolete technology 3.40 3.30
Quality of products 3.30 3.24
Products prices 3.32 3.19
Labour costs 3.32 3.20
Non-innovative products 3.12 3.07
Lack of funds for research and development 2.84 2.51

Source: own calculations

Table 2

Degree of agreement with the statements related to improvement of the competitiveness
on the market using arithmetic means.

Mean value (rural areas)

Republic of Macedonia  Pelagonia planning region

Improving the quality of products and services 4.17 4.33
Improving the promotion of products 4.20 4.29
Obtaining quality certifications 4.03 4.18
Professional consulting assistance 3.46 3.59
Improvement and education in the field of entrepreneurship 3.83 391
Improvement and education in the field of IT 3.88 4.04
Improvement and education in the field of management 3.83 3.89
Improvement and education in finance 3.65 3.77
Improvement and education in the field of sales 3.89 3.99
Improvement and education in marketing 391 4.04
Improvement and education in foreign languages 3.38 3.30
Association with companies in the sector for joint appearance on

the market 3.37 3.41
Assistance from development programs through grants 4.31 4.51
Assistance from development programs through favorable loans 4.30 4.39
Assistance from development programs through guarantee funds 3.80 3.89

Source: own calculations
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Table 3

Degree of agreement with claims with regard to plans for the business future (arithmetic means)

Mean value (rural areas)

Republic of Macedonia  Pelagonia planning region

Introducing new products or services 4.08 4.29
Sales on a new market 3.37 3.52
Exploring new markets 3.32 3.37
Search for new distribution channels 3.61 3.75
Expanding advertising and promotion 3.87 3.99
Investing in new equipment and machinery 3.69 3.78
Replacement of current equipment and machinery 3.73 3.88
Expansion of current facilities 3.68 3.79
Redesign/new arrangement of the current facilities 3.42 3.49
Search for additional financial capital 3.92 4.05
Computerization of current operations 3.29 3.35
Upgrading of computer systems 3.38 3.45
Redesign of work activities 3.29 3.39
Expanding the scope of work activities 3.77 3.86
Search for professional or technical advice 3.45 3.59
Additional engagement of staff specialists 3.37 3.47
Investing in staff training (elsewhere / not in the company) 2.63 2.88

Source: own calculations

Table 4
Degree of agreement with the statements in terms of attitudes to entrepreneurship, using the arithmetic
means
Mean value (rural areas)
Republic of Macedonia  Pelagonia planning region
business is the most important activity in my life 4.13 4.30
ould do everything that is needed for my business to succeed 4.18 4.29
an to sell my business at the end 2.15 2.01
ould like to significantly contribute to the community by developing
a successful business 4.29 442
ould prefer to have my own business than to earn higher wages
working for someone else 4.78 4.89
run your own business is more important than have more time for
the family 3.80 3.95
ould prefer to have my own business than to have another promising
career 4.08 4.19
the entrepreneur it is important to understand and accept the risk in
order to start and run a successful business 4.26 4.38
n ready to get into conflict with my family for the sake of running
my business 3.70 3.88
ould put my house mortgaged to acquire capital for my business 3.52 3.59
ould be ready to have less security for my family in order to run my
business 3.67 3.76
n my business to continue the family tradition 3.34 3.49
n my business to contribute to the welfare of my relatives 3.52 3.59
n my business to live in a place that my family likes 3.47 3.60
n my business to improve the status and prestige of my family 4.02 4.23

n my business to have more flexibility in my personal and family
life 4.08 422

Source: own calculations
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Compared to the results of the survey on
SMEs in rural areas throughout the Republic of
Macedonia, SMEs from the rural areas in the
Pelagonia Region, still indicate to be more com-
petitive on the market.

The results of the comparative study demon-
strated a certain degree of greater focus on future
business plans for their own SMEs in the rural ar-
eas of the Pelagonija, compared to SMEs in rural
areas of the country.

Generally speaking, the responses to this set
of statements indicate positive attitudes towards
entrepreneurship. However, the answers from
SME:s in rural areas of the Pelagonija region give
us the right to say that attitudes towards entrepre-
neurship among SME:s in the region are more posi-
tive than the views expressed by SMEs in rural
areas throughout the territory of the Republic of
Macedonia.

CONCLUSION

In comparison with the results obtained from
SME:s in rural areas on the whole territory of the
Republic of Macedonia, the level of remarks from
SME:s in the rural areas of Pelagonia region related
to the obstacles that limit the growth of enterprises
is positioned slightly lower.

Compared to the results obtained from the
survey data on SME:s in rural areas throughout the
Republic of Macedonia, responses from SMEs of
the rural areas in the Pelagonia Region indicate
slightly higher competitive level on the market.

The results of the comparative research show
a degree of greater focus on plans for the busi-
nesses of SMEs in the rural areas of the Pelagonija
region for the future, compared to SMEs in rural
areas of the country.

The answers from SME:s in rural areas of the
Pelagonija region indicate that attitudes towards
entrepreneurship among SMEs in that region are
more positive than the views expressed by respon-

Maced. J. Anim. Sci., 6 (2) 101-105 (2016)

dents from SMEs in rural areas throughout the Re-
public of Macedonia.

Major development priorities of the region for
the coming period are:

1) Improving the connection between the mu-
nicipalities in the region, as well as between the
region and other countries, by planning and con-
structing a modern infrastructure.

2) Improving the environment by reducing
pollution, removing the consequences of pollution
an increasing energy efficiency.

3) Increased quality of life and improved so-
cial cohesion in the region, through continuous
investment in human resources.

4) Local economic development in the
Pelagonia Region.

REFFERENCES

[1] Belak, Janko, et al. (1993): Podjetnistvo, politika podjetja
in menagement, Zalozba Obzorja, Maribor.

[2] Burns, P. (2001): Enterprise and Small Business, Palgrave
Macmillan, London.

[3] Bygrave, D. W., Zacharakis A.: The portable MBA in
Entrepreneurship, fourth edition, John Wiley&Son. Inc:
Hoboken, New Jersey.

[4] UCIIN (1998): Citpatuetuja, iioauitiuka u yiipagysarse co
paseojoii Ha pypasuuiie cpequHu 6o  Peityboauxa
Maxkegonuja*, Tpubuna makenoHcka, Cxomje.

[5] Kostadinov, T., Cilev, G., Nikolova N. (2008): Small and
Medium-Sized Enterprises in the Field of Agriculture in
the Republic of Macedonia between Competitiveness —
Based Strategies and the Blue Ocean Strategy, Proceed-
ings. International Conference for Entrepreneurship Inno-
vation and Regional Development, Skopje—Ohrid. )

[6] T. Kocramunos (2011): Baujanueisio na upeiuiipuem-
HUWMILBOWO 8p3  pypaiHuowl paszeoj Ha Peitybauka
Maxkegonuja, nOKTOpcka — aucepTanyja, ExoHOMCKH
uHeTuTyT, CKOMje

[7] Pavié, Z. (2008): Poduzetniitvo mladih i nova ekonomija,
Ekonomski vjesnik, No. 1-2, Zagreb.

[8] Carter, Sara Jones-Evans Dylan (2000): Enterprise and
Small Business, Prentice Hall, London.

[9] Siropolis N. C. (1995): Menadiment malog poduzeca, 4
izdanje, MATE, Hrvatska Obrtnicka komora, Zagreb.



