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The aim of this paper is to incorporate new elements in the corpus of knowledge about female entrepreneurship
in rural areas of the Republic of Macedonia. In that view a survey on 101 respondents owners of SMEs in rural areas
was conducted, of which 79.2% were male, and 19.2% female respondents. They were offered three sets of state-
ments that are relevant for comparison between male and female entrepreneurship and determining the characteristics
of female entrepreneurship in rural areas of the Republic of Macedonia, valued at a five-degree scale from 1 — unim-
portant to 5 — priority. This research has shown that female entrepreneurs in rural areas by their entrepreneurial ca-
pacity do not lag behind male entrepreneurs but amazingly in some segments they show superiority. In order to en-
able women easier to decide on an independent path through the world of entrepreneurship legal directives should be
introduced to encourage female entrepreneurship in rural areas, which would constitute the basis for implementing
appropriate policy measures to support and enhance "target" policies that will be tailored to female participants. The
law requires a holistic approach, shaping support measures and setting specific goals tailored to women. The public-
political responsibility in view of reducing and possibly overcoming the problems of gender inequality in general —
especially in rural areas — including employment and self employment particularly of women remains with the na-
tional systems i.e. state authorities.
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unemployment

KEHCKOTO INPETIIPUEMHHNIITBO BO PYPAJTHUTE ITOJPAYJA
HA PEITYBJIUKA MAKEJJOHUJA

LenTa Ha OBOj TPYX € BO KOPITyCOT HA CO3HAHH]a 33 KCHCKOTO MPETIPUEMHHUIITBO BO PyPATHUTE MOJpadja Ha
PemyOnka MakenoHuja 1a ce HHKOPIIOPHpaaT HOBU CO3HAHMja. 3a Taa LN € CIPOBEACHO aHKETHO HCTPAXKyBamhe Ha
101 concrBennk Ha MCII (Manu u cpeHN HpETIIpUjaTHja) BO pypasHUTE moapadja, ox kou 79.2% maxw, a 19.2 %
JKCHU, Ha KOW UM C€ MOHYIICHH TPU CETa HCKa3u KOU ce O] 3HAUCH:C 3a CIIopea0a MoMery MaIIkKoTO U )KEHCKOTO MPET-
MPUEMHHIITBO U YTBPIYBamke Ha KaPAKTEPUCTUKUTE HA KCHCKOTO MPETIPUEMHUILITBO BO PypaTHUTE 1mopadja Ha Pe-
my6iuka MakenoHuja, BpeJHYBaHH TI0 MIETOCTENCHA CKalla o]l | — HEBaXXHO 110 5 — mpuoputeT. McTpakyBameTo mo-
Kaxka JIeKa KEHUTE IPETIPHEMadl O]l PypalTHUTE MMOIpadja He CaMo IITO IO CBOjOT MPETHPUEMAaYKH KallallUTeT BOOII-
IITO HE 3a0CTaHyBaaT 3a]] NPETIPHUEMAUUTE MaXXH TYKY, HAIIPOTHB, BO HEKOU CETMEHTH MOKa)XyBaaT CYINEPHOPHOCT.
3a >KeHHTE TOJIECHO J]a CE OJUTyYaT Ha CAMOCTOCH ITaT HHU3 CBETOT HA MPETIPHEMHHUIITBOTO, OU Tpedaiio a ce ToHe-
car 3aKOHCKH JUPEKTHBH 32 TIOTTHKHYBAmkhE HA )KEHCKOTO MPETHPUEMHUIITBO BO PypalTHUTE TOApadja, KOU OU MpeT-
CTaByBaJle OCHOBA 3a CIPOBEIYBamE¢ COOJBETHH MEPKU HA MOJMUTHKATA 32 MMOJAPIIKA U MOJO0PH “HETHU” TOTHTHKH
MPHUCIIOCOOCHH 32 )KEHHUTE. 3aKOHOT 0apa XOJIMCTHYCH NMPUCTaI, OOJIHKYBake Ha MEPKH 3a MOJUIPIIKA U [TOCTABYBAKE
Ha KOHKPETHH LIEJIM MPHUCIIOCOOCHH 3a KCHUTE. 3a HaMallyBamhe U HaJMUHYBAaKkE Ha IPOOJIEMHTE CO pPOJIOBATa HEe/l-
HAKBOCT BOOIIIITO, @ 0COOCHO BO PypaHUTE MOJpadja, Me'y KOU ce BpabOTyBambETO H 0COOCHO CaMOBPabOTyBamkETO
Ha XCHUTE, OJTOBOPHH CE HAIMOHAIHHUTE CHCTEMH, IITO 3HAYM JICKa jaBHO-TIOJUTUYKATa OJrTOBOPHOCT ja CHOCH JIp-
’KaBara.

Kny4ynu 360poBH: )X€HCKO IPETIPHEMHHUINTBO; PYPaIHHU ITOpadja; IPEUKH 32 KEHCKO NMPETIPUEMHHIITBO;
MPETIPUEMHHYKH KallalnuTeT; HeBPaOOTEHOCT
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INTRODUCTION

Female entrepreneurship is spreading around
the world and its importance grows both in the
economies of developing countries and in coun-
tries with developed economies. With their actions
women contribute to the development of local
communities, opening opportunities and creating
business areas. They also affect the way business
enterprises work, shape and establish new rules of
work in the business community.

Since 1990s women's participation in the la-
bor market has increased, as well as their contri-
bution to the economic growth, both in the Euro-
pean countries in and the U.S.. Women considera-
bly participate in the number of active population,
and also in the area of education where they even
surpass men. Today female entrepreneurs run be-
tween 25% and 30% of all enterprises in the
world.

It is necessary to emphasize that despite the
rising trend of inclusion of women in entrepre-
neurship, the female entrepreneurial share in
Europe is still lower than the male one despite the
fact that women represent majority of the popula-
tion.

The impact of women in the development of
entrepreneurship is valuable because of their
knowledge and experience to carry the offspring
and thus spread the creativity in family and general
society and create conditions for successful stimu-
lation of employment, i.e. solving the problem of
unemployment.

Encouraging the presence of female entrepre-
neurs strengthens the economy and is a source of
political, economic and social developments.
SMEs owned by women according to their results
demonstrate faster growth than the economy as a
whole in many OECD countries. Their contribu-
tion will increase in case many obstacles are re-
moved and their potentials exploited. It primarily
refers to three main reasons (OECD1998):

e Economic: women owners of SMEs create
employment for themselves and others. Many
companies invest in their female members,
but they do not advance to higher manage-
ment positions — "effect of the glass wall."
One of the possibilities for these women is to
become independent and establish their own
enterprises;

e Social: establishment of an own enterprise
enables a woman to reconcile work and fam-

ily commitments and it is a kind of a chal-
lenge for women entrepreneurs;

e Political: encouraging female entrepreneur-
ship would contribute to the elimination of
differences between men and women, in-
crease women's autonomy and allow them to
play an important active role in the economic
and political life of the country.

Despite the rising trend in 1990s the share of
entreprencurs women one can conclude that it is
not satisfactory both in comparison with male en-
trepreneurs and with the share of women in the
total population. Studies have shown that women
face numerous difficulties in establishing and man-
aging enterprises. Although most of the difficulties
are common to both men and women, in many in-
stances they are more characteristic for women
entrepreneurs. They are (McAtavey, J.M. 2002):

e Underdeveloped business environment;

e Choice of the type of work and sectors;

e Lack of information;

e Lack of contacts and access to networks;

e Gender discrimination and stereotypes;

e Weak and apparently inflexible supply of
childcare;

o Difficulties in harmonization of responsibili-
ties between the management of the company
and the family;

e Differences in the approach towards entre-
preneurship between men and women.

MATERIAL AND METHODS

The purpose of this research is based on lit-
erature, documents and especially upon an analysis
of interviewed representative samples of entrepre-
neurs (101 SMEs), of which 79.2% owners are
male, and 20.8% are women owners to gain some
knowledge about the state of female entrepreneur-
ship in rural areas in Macedonia. Several com-
monly used methods in the economic analysis are
applied during the production of this paper, espe-
cially the method of generalization and specializa-
tion, the method of induction and deduction, the
statistical method and the comparative method.

RESULTS AND DISCUSSION

The survey respondents were presented three
sets of statements that are of significance for com-
parison between male and female entrepreneurship
and determining the characteristics of female en-
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trepreneurship in rural areas of the Republic of important to 5 — priority (Table 1, Table 2 and Ta-
Macedonia valued at five-level scale from 1- un- ble 3).
Table 1

Consent with the statements in terms of improving the work for better competitive market position,
compared by gender of the respondents

Mean value

Male Female Total
Improving the quality of products and services 4.16 4.11 4.15
Improving the promotion of products 4.18 4.22 4.19
Obtaining certifications for quality 4.04 3.89 4.01
Professional consulting assistance 3.46 3.39 3.44
Improvement and education in the field of entrepreneurship 3.85 3.61 3.80
Improvement and education in the field of IT 3.89 3.72 3.86
Improvement and education in the field of management 3.80 3.83 3.80
Improvement and education in finance 3.58 3.89 3.64
Improvement and education in the field of sales 3.82 4.11 3.88
Improvement and education in marketing 3.86 4.11 391
Improvement and education in foreign languages 3.30 3.61 3.36
Association with companies in the sector to appear jointly on the market 3.35 3.33 3.35
Assistance from development programs through grants 4.34 4.22 4.32
Assistance from development programs through favorable loans 4.34 4.17 4.31
Assistance from development programs through guarantee funds 3.85 3.56 3.80

Source: Own calculations

Table 2
Consent of claims in terms of business plans for the future, compared by gender of respondents
Mean value

Male Female Total
Introducing new products or services 4.03 4.22 4.06
Sales on a new market 3.35 3.33 3.35
Exploring new markets 3.35 3.06 3.30
Search for new distribution channels 3.67 3.28 3.60
Expanding advertising and promotion 3.93 3.61 3.87
Investing in new equipment and machinery 3.73 3.33 3.65
Replacement of current equipment and machinery 3.80 3.22 3.69
Expansion of current facilities 3.75 3.17 3.64
Redesign/new arrangement of the current facilities 3.43 3.11 3.37
Search for additional financial capital 3.96 3.56 3.89
Computerization of current operations 3.29 3.00 3.23
Upgrading of computer systems 3.39 3.11 3.34
Redesign of work activities 3.31 3.00 3.26
Expanding the scope of work activities 3.84 3.39 3.76
Search for professional or technical advice 3.51 3.00 3.42
Additional engagement of staff specialists 3.39 3.11 3.34
Investing in staff training (elsewhere / not in the company) 2.63 2.50 2.60

Source: Own calculations
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Table 3

Agreement with statements about entrepreneur ship, compared by gender of the respondents

Mean value

Male Female Total

My business is the most important activity in my life 4.13 4.17 4.13
I would do everything that is needed for my business to succeed 4.18 4.22 4.18
I plan to sell my business at the end 2.15 2.17 2.15
I would like to contribute significantly to the community by developing a successful business 4.29 4.33 4.30
I would prefer to have my own business than to earn higher wages working for someone else 4.10 4.22 4.15
To run your own business is more important than have more time for the family 3.80 3.89 3.82
I would prefer to have my own business than to have another promising career 4.10 4.11 4.10
For the entrepreneur it is important to understand and accept the risk in order to start and run a

successful business 4.25 4.22 4.24
I am ready to get into conflict with my family for the sake of running my business 3.71 3.72 3.71
I would put my house mortgaged to acquire capital for my business 3.63 3.11 3.53
I would be ready to have less security for my family in order to run my business 3.73 3.50 3.68
I run my business to continue the family tradition 3.36 3.33 3.36
I run my business to contribute to the welfare of my relatives 3.56 3.39 3.53
I run my business to live in a place that my family likes 3.48 3.44 3.47
I run my business to improve the status and prestige of my family 4.00 4.00 4.00
I run my business to have more flexibility in my personal and family life 4.08 4.22 4.10

Source: Own calculations

In the group of questions concerning what is
necessary to improve for the company to become
more competitive in the market, depending on the
gender, female entrepreneurs expressed greater
willingness than male ones for training and educa-
tion in the field of finance, marketing, sales and
foreign languages. At the same time, less female
entreprencurs than male ones expect help that
would be accomplished through development pro-
grams as grants, favorable loans and guarantee
funds. Male entrepreneurs are more willing to im-
prove and become educated in the field of entre-
preneurship.

What concerns the group of questions in
terms of business plans for the future (regarded by
gender), male entrepreneurs are those who better
emphasized the need for enlargement of current
facilities, request for additional financial capital,
expanding the scope of work activities and request
professional or technical advice. In contrast, fe-
male entrepreneurs are more inclined to add a new
product or service for the market.

What concerns the group of questions con-
cerning attitudes toward entrepreneurship, in terms
of gender, female entrepreneurs are less willing to
put their own property under mortgage to secure
capital for their business but are more willing to do
everything for success of their business. The re-
sponses to the offered statements have similar
mean values both with female as well as male en-
trepreneurs.

The research suggests that female entrepre-
neurs in rural areas of the Republic of Macedonia,
although are not behind male entrepreneurs by
their entrepreneurial capacity, still require more or
less special kinds of support from their environ-
ment. It mainly concerns forms of education and
training adapted to women, favorable access to
knowledge, fast paced stimulation of entrepreneu-
rial and mentor networks for women, financing
and co-financing of investments in new technolo-
gies. Understandably, these are measures devel-
oped by European countries, USA and Canada ap-
plied in supporting female entrepreneurship.
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In case faster growth of female entrepreneur-
ship in rural areas is needed, one should under-
stand that women require a different kind of sup-
port than men, primarily at the level of positive
thinking, self-awareness, motivation and affection
towards goals.

During the process of establishment of an en-
terprise women from rural areas should have close
contacts with sources of support, including:

e Information and advice;
e Funding;

e Marketing;

e Education and training;
e Mentoring.

CONCLUSION

The trend of including women in entrepre-
neurship in rural areas of the Republic of Mace-
donia is rising, but still the share of female entre-
preneurs is evidently smaller than that of male en-
trepreneurs. The impact of women in the develop-
ment of entrepreneurship is valuable, as they rep-
resent a source of change and innovation, they
contribute to solving the problem of unemploy-
ment and play a part in the development of the ru-
ral community. Running an own company offers
flexibility and opportunity to harmonize the child-
rearing and the need for work.

In the process of establishment and manage-
ment of an own company entrepreneurs do en-
counter numerous problems, the biggest obstacle
being represented by funds. Therefore, women in
rural areas mainly start small services or commer-
cial enterprises that do not require large funds. Be-
cause the granting of small loans often bears the
burden of excessive administrative costs, during
the founding of a company women are forced to
use their savings, as well as borrowings from rela-
tives and friends.

This research has shown that female entrepre-
neurs in rural areas do not lag behind male entre-
preneurs by their entrepreneurial capacity but, on
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the contrary, in some segments they show superi-
ority.

In order to enable women to decide more eas-
ily for an independent path through the world of
entreprencurship legislative directives for promo-
tion of female entrepreneurship in rural areas
should be adopted, which would represent an ap-
propriate basis for implementing policy measures
for support and better "target" policies that will be
tailored to the female population.

The law requires a holistic approach, shaping
support measures and setting specific goals tai-
lored to women. National systems are responsible
for the reduction and overcoming of the problems
with gender inequality in general, and especially in
rural areas, including employment and self em-
ployment especially of women, which means that
the public-political responsibility remains with
state authorities.
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